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Curriculum Vitae

Full Name: Mazin Abbas Kadhem

University : Wasit University _
College: Administration and Economics picture
Date of Birth:29/8/1982

Master's Degree Specialization: Financial Studies

Sub-Specialization: Insurance Management

Doctoral Degree Specialization: Business Administration
Sub-Specialization: Marketing Management

Job Title: Associate Professor

Academic Rank: Assistant Professor

Work Address: Department of Business Administration / College of
Administration and Economics / University of Wasit

E-mail: : mazinll@yahoo.com

mabbas@uowasit.edu.iq

07813369745 / 07710924822

First: Academic Qualifications
Bachelor's Degree / Baghdad, College of Administration and Economics, 2004

Master's Degree / Baghdad, Higher Institute for Accounting and Financial
Studies, Insurance Department, December 20, 2013

PhD / Iran, Isfahan University, College of Administration and Economics,
Marketing, October 17, 2023.

Second: Administrative Duties

Head of the Control and Audit Division

Director of the Control and Audit Department

Head of the Accounts Division

Director of the Financial Affairs Department

Head of the Control Division

Secretary of the College Council

Director of the Control and Audit Department
Director of the Internal Audit and Control Department
Head of the Business Administration Department

Third: Courses | taught
Undergraduate and Graduate Studies
Accounting Applications

Principles of Management

Risk Management and Insurance
Materials and Warehouse Management




(Tnternational BusIness Administration (Fourth Year
Graduate Studies/Master's

Fourth: Scientific Conferences and Seminars Attended.

Research Title, Year:

.1Creative Orientation and Its Impact on Performance Excellence / University of
Karbala

2Atrtificial Intelligence as an Approach to Achieving Creativity in the Marketing
Mix / Seventh International Conference on Creativity

.3The Impact of Smart Marketing on Purchasing Decisions / University of Kut
Fifth: Scientific Activities

Participation in numerous examination, scientific, and administrative committees ¢
at the department, college, and university levels

Participation in numerous workshops and seminars «

Sixth: Published Research
.IRisk Management and Measurement in the Insurance Industry

.2Reasons for the Stagnation of the Insurance Industry in Iraq

.3The Impact of Contractual Budgeting Applications on Monitoring and
Evaluating the Performance of Investment Projects

.4The Creative Approach and its Impact on Performance Excellence Field Study
at Al-Kafeel International Investment Company

.5Using a Points System to Reduce Credit Risks of Delinquent Personal Loans
.6The Impact of COVID-19 Pandemic Risks on the Insurance Industry: Problems
and Solutions

.7 Understanding the dimensions of marketing flexibility and the factors affecting
it in life insurance

.8Developing a Marketing Flexibility Model with a Focus on the Role of
Customer Trust in Marketing Excellence in Life Insurance (Case Study at the Iraqi
National Insurance Company(

.9The Impact of Celebrity Marketing Strategy on Customer Attraction: A Survey
of Customers at Q3 Store in Mosul. Published in the Algerian International Journal
of Advanced Studies in Finance and Accounting, Volume 7, Issue 2, December 31,
2024,

.10Marketing Mood Management: An Approach to Enhancing Customer
Happiness: A Survey of Customers of Tourism Companies in the Nineveh Plain
.11Artificial Intelligence: An Approach to Achieving Creativity in the Marketing
Mix




.12The Impact of Smart Marketing on Purchasing Decisions

.13The Role of Spiritual Marketing in Promoting Social Responsibility: A Survey
Study at Al-Ain Foundation, Wasit Governorate

.14The Effectiveness of Political Marketing Campaigns in Influencing Voters'
Voting Decisions: A Survey of Voters in the City Al-Kut

15Principles of Marketing in the Quran and Sunnah

16Analysis of Dynamic Marketing Systems Using FinSIM Software

17Decision Tree Algorithm and its Impact on Marketing Decisions

Seventh: Supervision and Discussion of Graduate Students

Hassanein Ali Karam Zghair, Master's Supervision, Neuromarketing and its Role
in Consumer Response / TikTok Users

Eighth: Additional Activities

Former Financial Secretary of the Accountants and Auditors Syndicate, Wasit
.Branch

.Member of the Accountants and Auditors Syndicate

.Member of the Al-Rasikh Technical Scientific Society

.Licensed Accountant by the Accountants and Auditors Syndicate/General Center
.Specialist in preparing economic feasibility studies

.Specialist in training and development

Ninth: Languages

1 Arabic
1 Persian




